Adapting Content for Vietnam:
Formal vs. Informal Language

Vietnam's fast-growing digital economy is transforming how brands interact with nearly
100 million consumers. But in Vietnamese language localization, the words you choose
are just as important as the products you promote.

Communication isn't only about translating sentences—it's about adapting tone of voice
to the audience. Viethamese has multiple layers of formality, rooted in cultural traditions
of respect, hierarchy, and social roles.
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Why Formality in Viethamese Matters

Complex Pronoun System Cultural Significance

Unlike English, Viethamese pronouns shift Vietnamese society places high value on
depending on age, gender, and relationship. hierarchy and politeness. How you address
A younger employee might address an older someone signals not just the relationship,
colleague as anh ("older brother"), while but also respect for age and status.

using em ("younger sibling") for themselves.

language localization is designed to prevent.

Brand Perception

When tone is mismatched, it affects how the
audience perceives both the message and
the brand, creating friction between
audience expectations and brand voice.

A mismatch in tone can lead to confusion, lost trust, or even unintended offense—a problem that effective Viethamese



Legal & Healthcare - Strictly Formal

Legal documents and healthcare communications are
among the most formal in Vietnam. In both sectors, clarity
and professionalism are paramount. Texts are usually
written in the third person, using honorifics and formal

vocabulary. ‘

"Quy khdch vui long cung cap théng tin ca nhan dé
chting toi hd tro’ tét nhat"

Patient Progress Report

("Please kindly provide your personal information so we

can assist you.")

Any use of slang or colloquial phrasing would undermine
the seriousness of the message and could be interpreted
as careless or disrespectful.



Finance & Corporate - Professional but Approachable

Finance and corporate communications occupy a middle
ground. While formality is expected, companies often aim
for a tone that feels approachable and not overly stiff.

"Chung téi cam két mang dén giai phap tai chinh an
toan va minh bach cho khach hang"

("We are committed to providing safe and transparent
financial solutions for our clients.")

In this sector, overly casual messaging risks damaging
credibility, but overly rigid text can feel cold and
iImpersonal. Successful localization blends respect with

accessibility.



Retail & Marketing - Flexible and
Audience-Driven

High-End Retail
Semi-formal language emphasizing sophistication and elegance:
"Hay kham pha bé swu tap moéi nhét cua chung toi"

("Discover our latest collection™)

Youth-Oriented Brands
Relaxed style with informal Vietnamese:
"Burng bo 16 outfit hot trend nay nha!"

("Don't miss this trending outfit!")

Retail and marketing copy requires a highly adaptable approach, as
the right tone depends heavily on the target audience. The tone
creates immediacy and relatability, aligning with shoppers'
expectations.




Social Media, Gaming, & Youth
Brands - Casual and Playful

At the opposite end of the spectrum are industries like social media,
gaming, and youth-focused products. Here, the goal is to sound like a
peer, not an authority figure.

"Team minh dd san sang chién chuwa? Let's goooo!"

("Is our team ready to battle? Let's goooo!")

The tone is casual, filled with slang, internet abbreviations, and
sometimes a playful mix of English phrases. This tone is not only
accepted but expected. For global brands, this is often the hardest
tonal shift to master, requiring immersion in youth culture, online trends,
and ever-changing slang.




How 1-StopAsia Helps Brands Find the Right Voice
£ S

In-House Expertise Tools for Consistency Proven Experience

Native Vietnamese linguists who understand the Structured resources like style guides, translation  Partnerships with clients ranging from

subtleties of formality, pronoun use, and cultural memories, and terminology databases ensure international banks to global gaming companies,

nuance for every sector. brand voice remains consistent across all providing cultural awareness and industry-
channels. specific insight.

At 1-StopAsia, we recognize that Viethamese language localization goes far beyond translating words. Every sector
requires a different tonal strategy, and our expertise lies in helping global brands adapt seamlessly.

Speak with Confidence in Vietnam

Vietnam's dynamic market rewards brands that

communicate with both precision and cultural sensitivity. ®  Ready to fine-tune your brand's voice for Vietnam?

Whether drafting a financial report, running a healthcare Contact 1-StopAsia for a Vietnamese tone
campaign, or launching the next viral game, success consultation and share this resource with your
depends on using the right tone. global content team to ensure your brand speaks

Getting formal vs informal Vietnamese wrong risks more with confidence in every interaction.

than just awkwardness—it can harm credibility and
customer trust.

Get in Touch with 1-StopAsia Today


https://www.1stopasia.com/contact-us/?mtm_campaign=MKT-Downloads&mtm_source=blog&mtm_medium=pdfs
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